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News Release

Farmers Oilseed receives funds under new Rural Development program

(April 4, 2003) A ceremonial big check for $126,350 was presented today by F. Stone Workman, state director of USDA-Rural Development, to Jacob W. Paulk of Paulk Vineyards, Inc., to fund the development of processes to enhance the value of muscadines into anti-oxidant powders and a healthy, good-tasting juice. Grant funds are provided through section 6401 of the Farm Bill, which helps agricultural producers develop value-added projects to increase profits and marketability.

"It is always gratifying to be able to help the farmers of this state become more knowledgeable and savvy about marketing," Workman said.  "No one works harder than farmers - and we are now living in a truly global market place.  By helping farmers develop unique products from their crops, we improve the profit margin, increase demand for new products, and reach new markets."

Incorporated in 1973, Paulk Vineyards produces over 50,000 pounds of deseeded grapes per year for jellies and preserves.  Muscadine seeds are higher in reseratrol antioxidant, ellagic acid, ORAC, and total antioxidants than any other fruit analyzed according to several researchers, including the University of Georgia. When dried, crushed, and encapsulated, this value added product can be sold on the market to biomedical companies, health stores, natural food stores, and the public.

When the Farm Bill became law in 2002, it was expected that USDA Secretary Ann Veneman would consider applications for projects from a variety of agricultural sectors such as renewable energy, wineries, high value products from major crops, agri-marketing ventures, and community supported agricultural projects. Allocated was $40 million per year in fiscal years 2002 - 2007. 
Georgia had 4 projects funded in 2002 under this new program totaling $315,350. Other projects funded are:

Concordia, LLC, Ashburn, Ga. - $15,000 - To determine feasibility of collectively marketing peanuts by cleaning, grading, and segregating the peanuts according to variety and grade. 

Farmers Oilseed Cooperative, Inc., Tifton, Ga. - $149,000 - To develop a detailed business and marketing plan for the oilseeds processed in their crushing/refining facility.

Georgia Agricultural Commodity Commission for Pecans, Atlanta, Ga. - $25,000 - To conduct marketing research to determine feasibility of establishing a branded “Georgia Grown” pecan.

To see other projects funded under this initiative last year, visit http://www.rurdev.usda.gov/rd/newsroom/2002/value_ad.htm
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