Technology Can Develop in Corn Fields!
Wednesday, August 28, 2002
Speakers:

1. Dan Stark–Eastern Oregon University (Oregon Rural Development Council) 

2. Jennifer Kurtz–Indiana Department of Commerce, Director of E-Commerce 

3. Claudia Bitner-President of www.mystateusa.com 

Dan Stark
I. Began by describing Eastern Oregon 

A. Geography-Far from big cities 

B. 9 out of 11 counties are “frontier”

II. Eastern Oregon needed to “Redefine relationship between community and Telephone Company” 

A. Phone Company's position- 

1. “We're the phone company we don't have to care about a community's problems.” 

2. “Telecommunications are a market product.”

B. Community's position-“Telecommunications are essential infrastructure.”

III. Results 

A. Use Local Planning Process 

1. Community Planning Committee 

2. Union County Plan (Interregional Connectivity

B. Local Planning leads to Statewide Action 

1. Senate Bill 622 

2. $70 million to build infrastructure (leveraged $ from Qwest-USWest)

IV. Parting Reflections 

A. Telecommunications are too important to be left to the private sector 

B. Telecommunications are too important to be left to the government 

C. Local and Regional planning is the key to success 

D. All stakeholders need to participate in the process 

E. Competitions is key to affordable, quality service 

F. Public sector investment is critical asset to promoting rural connectivity

V. For more information visit: 

A. Eastern Oregon Telecommunications Consortium: www.eastortel.org
Jennifer Kurtz
I. Discussed 2 different studies 

A. “It Takes a Community.” 

1. Examining Rural Indiana 

a. Findings 

b. Rural areas are about as connected as Urban 

c. Rural areas use mostly Dial-up

B. “Technology and Grit at the Grassroots”
National Center for Small Communities Guidebook 

1. Findings 

a. Barriers to Success 

b. Love progress, hate change (Technology, smechnology) 

c. Absence of local telecommunications infrastructure 

d. High cost of implementing telecommunications technology 

e. Unresponsive service providers 

f. Lack of local expertise 

g. Underutilized e-rate discount (schools & libraries)

2. Civic “Sparkplugs” 

a. Need a Visionary to see opportunities 

b. Entrepreneurial spirit 

c. Flexible partners to cross boundaries 

d. Credible intermediaries 

e. Collaborative spirit to work in teams

3. Lessons Learned 

a. Use technology as a tool 

b. Build technology into a proactive, diversified economic development strategy 

c. Seek $ 

d. Use and foster local expertise 

e. Use schools as resources

Claudia Bitner

I. Presented her company: www.mystate.usa.com 
A. Portal site 

B. Capability of uploading from local site to national and vice versa

C. Emphasis on using local resources to construct local webpages 

D. No charge, use local businesses to advertise and raise revenue 

E. Use school to design the site

F. Visit www.mystate.usa.com for more information
